
LANDING PAGE PERSUASION
PROMPTS
____

Introduction
Welcome to your AI-assisted journey in mastering landing page
copy! This prompt pack is designed to help you leverage the
power of AI to enhance your copywriting skills and transform
visitors into customers.

The prompts in this document are carefully crafted to help you
apply the key concepts, strategies, and techniques discussed in
the book. By using these prompts with an AI assistant, you'll be
able to practice, refine, and elevate your copywriting skills,
ultimately leading to more effective landing pages that convert
visitors into customers.

This prompt pack is organized into several categories, each
focusing on a crucial aspect of landing page copywriting. From
crafting attention-grabbing headlines to creating compelling
calls-to-action, you'll find prompts that challenge you to think
critically, apply your knowledge, and push your creative
boundaries.

Start your journey to becoming a landing page copy maestro
today!
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Crafting Captivating Headlines
1. Headline Transformation

I have a basic headline for my landing page: "[Insert your
basic headline]". Based on the principles of creating
attention-grabbing headlines, please provide three improved
versions that incorporate clarity, relevance, urgency,
uniqueness, and a strong promise. Explain why each version
is more effective.

2. Headline A/B Testing
I'm preparing to A/B test headlines for my landing page about
[insert product/service]. My target audience is [describe your
target audience]. Please generate five pairs of headlines to
test, each focusing on a different psychological trigger (e.g.,
curiosity, scarcity, social proof). Explain the psychology
behind each pair.

3. Industry-Specific Headline Analysis
I'm in the [insert your industry] industry. Please analyze the
following three popular headlines from my competitors:
1. [Competitor headline 1]
2. [Competitor headline 2]
3. [Competitor headline 3]
Explain what makes each effective (or not) and suggest how I
could create a headline that stands out while incorporating
the best elements from these examples.

4. Headline Formulas Application
I need to create a headline for a landing page promoting
[describe your product/service]. Please apply the following
headline formulas to my product/service:
1. How to [Achieve Desired Outcome] in [Timeframe]
2. [Number] Ways to [Solve a Problem]
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3. The Secret of [Desired Outcome]
Provide one example for each formula and explain how it
aligns with effective headline principles.

5. Mobile-Optimized Headlines
I need to create a headline that's effective on mobile devices
for my [describe your product/service]. Considering the
limited screen space and shorter attention spans on mobile,
please provide three headline options that are under 40
characters each. Explain how each headline maintains impact
despite the length constraint.

Crafting Compelling Calls-to-Action (CTAs)
6. CTA Button Copy Optimization

My current CTA button copy is "[Insert your current CTA]".
My landing page is for [describe your product/service].
Please provide five alternative CTA button copy options that
incorporate strong command verbs, clear value propositions,
and create a sense of urgency. Explain the psychological
principle behind each suggestion.

7. Contextual CTA Creation
I'm creating a landing page for [describe your
product/service]. The page will include the following
sections:
1. [Section 1 title]
2. [Section 2 title]
3. [Section 3 title]
Please suggest a primary CTA and a secondary CTA for each
section, ensuring they align with the content and guide the
user through a logical conversion path. Explain your
reasoning for each CTA placement.
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8. Personalized CTA Development
My product/service caters to three distinct user personas:
1. [Describe Persona 1]
2. [Describe Persona 2]
3. [Describe Persona 3]
Please create a personalized CTA for each persona,
explaining how each CTA addresses the specific needs, pain
points, or desires of that persona. Also, suggest how these
CTAs could be dynamically displayed based on user behavior
or data.

9. CTA A/B Test Design
I want to A/B test my CTA for [describe your
product/service]. Please design an A/B test by providing two
significantly different CTA approaches. For each approach,
provide:
1. The CTA copy
2. Suggested button color and design
3. Placement on the page
4. The psychological principle it leverages
Explain what specific metrics I should track to determine the
winner and why.

10. Exit-Intent CTA Creation
I want to create an exit-intent CTA for my landing page about
[describe your product/service]. My target audience is
[describe your target audience]. Please provide three
different exit-intent CTA strategies, each including:
1. The CTA copy
2. A brief description of the offer (e.g., discount, free trial,
exclusive content)
3. The psychological trigger it uses to re-engage the leaving
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visitor
Explain how each strategy aims to change the visitor's mind
and prevent them from leaving.

Developing Persuasive Body Content
11. Problem-Agitate-Solve (PAS) Framework Application

I'm writing body content for a landing page about [describe
your product/service]. Please apply the PAS
(Problem-Agitate-Solve) framework to create a compelling
narrative.
Include:
1. A clear statement of the problem my target audience faces
2. Two paragraphs that agitate the problem, highlighting its
negative impacts
3. A solution paragraph introducing my product/service
4. A paragraph detailing the benefits of my solution
Ensure the content maintains a consistent tone and naturally
leads to my CTA.

12. Feature-Benefit Connection
My product/service [name] has the following key features:
1. [Feature 1]
2. [Feature 2]
3. [Feature 3]
4. [Feature 4]
For each feature, please:
1. Identify the core benefit it provides to the user
2. Create a compelling one-sentence statement that
connects the feature to its benefit
3. Suggest a mini-story or use case that illustrates this
benefit in action
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Explain how this feature-benefit connection can be woven
into my landing page body content.

13. Objection Handling in Body Content
For my [product/service], the top three customer objections
are:
1. [Objection 1]
2. [Objection 2]
3. [Objection 3]
For each objection, please:
1. Craft a paragraph that acknowledges the objection
2. Provide a persuasive counter-argument
3. Suggest a piece of evidence (e.g., testimonial, statistic)
that supports your counter-argument
Explain how to seamlessly incorporate these
objection-handling elements into my landing page body
content.

14. Social Proof Integration
I need to incorporate social proof into my landing page for
[describe your product/service]. Please provide strategies for
integrating the following types of social proof:
1. Customer testimonials
2. Usage statistics
3. Industry awards or recognition
4. Media mentions
5. Trust badges or certifications
For each type, provide an example of how it could be written
and where it might be placed on the landing page for
maximum impact. Explain the psychological effect each type
of social proof is likely to have on potential customers.
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15. Storytelling in Body Content
I want to use storytelling to make my landing page for
[product/service] more engaging. Please create a story
framework that includes:
1. A relatable protagonist (ideal customer persona)
2. The challenge they face (problem my product solves)
3. Their journey of discovery (how they find my product)
4. The transformation they experience (benefits of using my
product)
5. The positive outcome (end result of using my product)
Provide guidelines on how to weave this story throughout my
landing page content, including suggestions for where to
place key story elements for maximum emotional impact.

Leveraging Psychology of Persuasion
16. Cognitive Bias Application

I want to ethically leverage cognitive biases in my landing
page copy for [product/service]. Please explain how I could
apply the following cognitive biases, providing a specific
copy example for each:
1. Anchoring effect
2. Scarcity bias
3. Loss aversion
4. Bandwagon effect
5. Confirmation bias
For each bias, also include a caution about how to use it
ethically and avoid manipulation.

17. Emotional Trigger Identification
My product/service [name] aims to [describe main benefit or
solution]. Please identify five key emotional triggers that
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could motivate my target audience to take action.
For each emotional trigger:
1. Explain why it's relevant to my offering
2. Provide a short copy snippet that evokes this emotion
3. Suggest where this emotional appeal could be placed on
the landing page
Describe how to balance emotional appeals with logical
arguments in my overall copy.

18. Persuasion Principle Integration
I want to incorporate Robert Cialdini's six principles of
persuasion into my landing page. My product/service is
[describe your offering]. For each principle (Reciprocity,
Commitment/Consistency, Social Proof, Authority, Liking,
Scarcity), please:
1. Suggest a specific way to apply it to my landing page
2. Provide a short copy example demonstrating its use
3. Explain the potential impact on user behavior
Advise on how to use these principles cohesively without
overwhelming the user.

19. Decision-Making Shortcuts
To simplify the decision-making process for my potential
customers, I want to incorporate decision-making shortcuts
into my landing page for [product/service]. Please suggest
five decision-making shortcuts (e.g., default options, limited
choices) that could be relevant. For each:
1. Explain how it simplifies the user's decision
2. Provide a specific example of how to implement it on my
landing page
3. Discuss any potential drawbacks or ethical considerations
Advise on how to balance providing shortcuts with giving
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users sufficient information to make informed decisions.
20. Trust-Building Elements

Trust is crucial for converting visitors on my landing page for
[product/service]. Please suggest five trust-building
elements I could incorporate, such as security badges,
money-back guarantees, or transparency about business
practices. For each element:
1. Explain its trust-building mechanism
2. Provide a short copy example of how to present it
3. Suggest where it could be placed on the landing page for
maximum impact
Discuss how these trust-building elements work together to
create an overall atmosphere of credibility and reliability.

Optimizing for Conversion
21. Landing Page Structure Optimization

I'm designing the structure of my landing page for
[product/service]. Please provide a recommended structure
that optimizes for conversion, including:
1. The order of main sections (e.g., headline, problem
statement, solution, benefits, CTA)
2. Suggested content for each section
3. Placement of primary and secondary CTAs
4. Integration of social proof and trust elements
Explain the psychological reasoning behind this structure and
how it guides the user towards conversion.

22. Micro-Conversion Strategy
I want to implement a micro-conversion strategy on my
landing page for [product/service] to gradually engage
visitors. Please suggest five micro-conversion actions I could
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incorporate, such as newsletter sign-ups or content
downloads. For each:
1. Explain its value to the user
2. Provide copy for the micro-CTA
3. Suggest how to use this micro-conversion to lead users
towards the main conversion goal
Discuss how to balance these micro-conversions without
distracting from the primary CTA.

23. Mobile Conversion Optimization
I need to optimize my landing page for mobile conversions.
My product/service is [describe your offering]. Please
provide strategies for:
1. Adapting the page structure for mobile viewing
2. Modifying copy to be more mobile-friendly (e.g., shorter
paragraphs, bulleted lists)
3. Optimizing CTAs for touch interactions
4. Leveraging mobile-specific features (e.g., click-to-call)
For each strategy, provide specific examples of how to
implement it and explain its impact on mobile user
experience and conversion rates.

24. Landing Page Load Time Optimization
I understand that page load time significantly impacts
conversion rates. For my landing page about
[product/service], please suggest:
1. Three ways to optimize written content for faster load
times
2. Strategies for using visuals effectively without slowing
down the page
3. Techniques for prioritizing above-the-fold content
For each suggestion, explain its potential impact on user
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experience and conversion rates. Provide specific
implementation advice for my landing page.

25. Conversion Rate Optimization (CRO) Test Design
I want to run a CRO test on my landing page for
[product/service]. Please design a comprehensive test plan
that includes:
1. Three elements to test (e.g., headline, CTA, page layout)
2. Specific variations for each element
3. Metrics to track for each variation
4. Suggested tools or methods for running the test
Explain the reasoning behind each test element and how to
interpret the results to improve overall conversion rates.
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Implementation Strategy
To effectively use these prompts with an AI assistant and achieve
your goal of mastering landing page copy, consider the following
strategy:

1. Prioritize Your Learning: Start with the prompts that address
your most immediate needs or biggest challenges in landing
page copywriting. This will help you see quick wins and
maintain motivation.

2. Consistent Practice: Set aside regular time, perhaps daily or
weekly, to work through these prompts. Consistent practice
is key to improving your skills.

3. Real-World Application: Whenever possible, use real
projects or landing pages you're working on as the basis for
these prompts. This will make the exercise more relevant
and immediately applicable.

4. Iterative Approach: Use the AI's responses as a starting
point. Refine and adjust the output based on your knowledge
of your brand, product, and audience.

5. Analyze and Reflect: After each prompt, take time to
analyze the AI's response. Reflect on what you've learned
and how you can apply it to your work.

6. Combine Prompts: As you become more comfortable, try
combining prompts or creating your own to tackle more
complex copywriting challenges.

7. Track Your Progress: Keep a record of your work with these
prompts. Periodically review to see how your skills and
understanding have improved over time.

8. Seek Feedback: Share your AI-assisted work with
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colleagues or mentors. Their insights can help you refine
your use of the AI tool and your copywriting skills.

9. Stay Updated: Keep an eye on new developments in AI and
copywriting. Be prepared to adapt your prompts and
strategies as new best practices emerge.

10. Balance AI Assistance with Human Creativity: Remember
that while AI is a powerful tool, your unique insights,
creativity, and understanding of your audience are
invaluable. Use AI to enhance, not replace, your copywriting
skills.

Following this strategy and consistently engaging with these
prompts will set you on the path to mastering the art of landing
page copy. The goal is not only to create better landing pages but
also to gain a deeper understanding of persuasive writing and
consumer psychology. With practice, you'll find yourself crafting
compelling, high-converting landing pages with greater ease and
confidence.

Your journey to becoming a landing page copy maestro starts
now. Take on the process, stay curious, and watch as your skills
transform, one prompt at a time. Good luck, and happy writing!
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